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What's Inside

Schema Markup Templates

The 5 most impactful types, ready to implement

Featured Snippet Framework

Structure content to win position zero

Al Overview Preparation

Get your content ready for Google Al

SERP Feature Decision Tree

Which features to target for your content
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Section 1: Schema Markup Templates

WHY SCHEMA MATTERS

Schema markup helps Google understand your content beyond just the text. Pages with schema are

more likely to get rich results — star ratings, FAQ dropdowns, how-to steps — which dramatically increase

click-through rates.

Template 1: FAQ Schema

Best for: Blog posts, service pages, product pages. Creates expandable FAQ dropdowns directly in search

results.

JSON-LD

<script type="application/ld+json">
{

"@ontext": "https://schema.org",
"@ype": "FAQPage",

"mai nEntity": [{

"@ype": "Question",

“name": "Your question here?",
"accept edAnswer": {

"@ype": "Answer",

"text": "Your answer here."

}

}H

}

</script>

Add 3-5 real questions your audience asks. Pull them from "People Also Ask" boxes for your target keywords.

Template 2: HowTo Schema

Best for: Tutorial pages, guides, process explanations. Shows step-by-step instructions in search results.
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JSON-LD

<script type="application/ld+j son">
{

"@ontext": "https://schena.org",
"@ype": "HowTo",

"name": "How to [your topic]",

[{
" HowToSt ep"”,
"Step 1 title",
"Detailed step description”

</script>

Template 3: Article Schema

Best for: Blog posts, news articles, opinion pieces. Helps Google understand authorship and publication details.

JSON-LD

<script type="application/ld+j son">
{

"@ontext": "https://schema.org",
"@ype": "Article",

“headl ine": "Your article title",
“author": {

"@ype": "Person",

"nanme": "Your Nanme",

"url": "https://yoursite.conl about"
Jye

"dat ePubl i shed": "2025-01-15",

"dat eModi fi ed": "2025-06-01"

}

</script>

Template 4: Local Business Schema

Best for: Business websites serving local customers. Enhances your local pack appearance and Knowledge

Panel.
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JSON-LD

<script type="application/ld+j son">
{

"@ontext": "https://schena.org",
"@ype": "Local Business",

"nane": "Your Business Nane",
"address": {

"@ype": "Postal Address",

"street Address": "123 Main St",
"addressLocality": "City",
"addressRegi on": "State"

b«

"tel ephone": "+1-555-000-0000",
"openi ngHour s": " M- Fr 09: 00-17: 00"
}

</script>

Template 5: Product/Review Schema

Best for: Product pages, review posts. Enables star ratings and price information in search results.

JSON-LD

<script type="application/ld+ son">
{

"@ontext": "https://schema.org",
"@ype": "Product",

"nane": "Product Nane",
"aggregateRating": {

"@ype": "AggregateRating",
“ratingVal ue": "4.5",
"reviewCount": "120"

b

"offers": {

"@ype": "Ofer",

"price": "29.99",
“priceCurrency": "USD'

}

}

</script>

Start with FAQ schema on your most-visited page. It takes 10 minutes toimplement and can appear in search within
days.
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Section 2: Featured Snippet Framework

POSITION ZERO

Featured snippets appear above all organic results. Winning one can double your traffic overnight. The

key is structuring your content in the exact format Google prefers.

The 4 Snippet Types and How to Win Each

SNIPPET TYPE BEST FOR FORMAT REQUIRED

Paragraph "What is" questions 40-60 word direct answer under an H2
List (ordered) "How to" questions Numbered steps using H2 + H3 headers
List (unordered) "Types of" questions Bullet points under a clear heading
Table Comparisons, data HTML table with clear headers

Paragraph Snippet Formula

1 ) Use the exact question as your H2 heading

Example: "What is search engine optimization?"

2 ) Answer directly in the first sentence

Start with "[Topic] is..." — no introduction or filler.

z \ Keep the answer between 40-60 words

Google prefers concise, complete answers in this range.

4 Add supporting detail below

After the snippet-worthy paragraph, expand with examples and context.

aruntastic.com SERP Mastery Toolkit 60f12



WILL NOT WIN SNIPPET WILL WIN SNIPPET

In this article, we are going to discuss what SEO is and why Search engine optimization (SEO) is the practice of improv-
it matters. SEO is a complex topic that many people find ing your website to increase its visibility in search engine
confusing... results. It involves optimizing content, technical structure,

and authority signals so search engines rank your pages
higher for relevant queries.

List Snippet Formula

1 Use a "How to" question as your H2

Example: "How to improve your website speed"”

2 ) Use H3 headings for each step

Google reads your H3 sub-headings as the list items.

z ) Include 5-8 steps

If you have more than 8, Google shows "More items..." which encourages clicks.

4 Start each H3 with a verb

"Compress images", "Enable caching", "Minimize JavaScript" — action-oriented.

Check what currently holds the featured snippet for your target keyword. Study its format, then create something
better in the same format.
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Section 3: Al Overview Preparation

THE NEW REALITY

Google Al Overviews synthesize answers from multiple sources. Getting cited in an Al Overview means

your content is considered authoritative enough for Google to reference directly.

What Al Overviews Are

Al Overviews (AlOs) appear at the top of Google for informational queries. They pull content from multiple

ranking pages and create a synthesized answer with source links. Getting cited here drives significant traffic.

Al Overview Optimization Checklist

Answer the question clearly in your first paragraph (Al pulls from clear, direct answers)
Use structured headings (H2/H3) that match common question patterns

Include data and specific numbers (Al prefers factual, verifiable claims)

Add FAQ schema with questions your audience actually asks

Cite authoritative sources — Al trusts pages that reference known authorities

Keep paragraphs short (2-3 sentences max) for easy extraction

Include lists and tables — Al Overviews frequently use structured formats

Add author credentials (E-E-A-T signals help Al choose trustworthy sources)

Update content regularly — Al prefers recent, up-to-date information

Cover the topic comprehensively — Al pulls from pages that address multiple angles

Content Patterns Al Overviews Prefer
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EXAMPLE

PATTERN WHY Al LIKES IT

Direct definitions Easy to extract and quote

Numbered lists Clear structure for step-by-step answers
Comparison tables Structured data for side-by-side queries
Statistics + source Verifiable, trustworthy claims

Expert quotes Authority signal for the Al

"Xis..." format in first sentence
"5 ways to...", "3 types of..."
Feature comparison grids

"According to [source], 67% of..."

First-person experience statements

Search your target keyword on Google. If an Al Overview appears, study which sources are cited and what format

they use. Then create content in the same structure — but more comprehensive.
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Section 4: SERP Feature Decision Tree

TARGET THE RIGHT FEATURE

Not every SERP feature is worth targeting. This decision tree helps you pick the highest-impact feature

for your specific content type and keyword.

Step 1: What Kind of Content Do You Have?

CONTENT TYPE PRIMARY TARGET SECONDARY TARGET
How-to guide Featured Snippet (list) HowTo Schema
FAQ/explainer Featured Snippet (paragraph) FAQ Schema + PAA

Product review Rich Result (stars) Product Schema

Local service page Local Pack LocalBusiness Schema
Data/comparison Featured Snippet (table) Article Schema

Blog post PAA citation Article Schema + FAQ Schema

Step 2: Check Current SERP Landscape

Google your target keyword in an incognito window

Note which SERP features appear (Al Overview? Featured Snippet? PAA? Local Pack?)
Check if a Featured Snippet exists — if yes, what format is it? (paragraph/list/table)
Look at PAA questions — are any related to your content?

Check if competitors use schema (use a schema validator tool)

Step 3: Prioritize Your Effort

1 Already ranking page 1?

Optimize for the featured snippet — you are close. Match the existing snippet format and write a better answer.
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Ranking page 2-3?

Focus on getting to page 1 first. Add schema markup, improve content depth, and build internal links to the page.

. New content?

Target PAA questions. They are the easiest entry point. Answer 3-5 PAA questions thoroughly on your page.

THE 80/20 RULE

FAQ Schema + Featured Snippet optimization covers 80% of what most pages need. Start there before exploring
advanced SERP features.
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What's Next?

You Have the Tools — Now Apply Them

This toolkit gives you copy-paste schema templates, the snippet optimization formula, and a clear decision
framework. Pick one page and implement everything this week.

You have 5 schema templates ready to copy-paste
You know the formula for winning featured snippets
You understand how to optimize for Al Overviews

You can pick the right SERP feature for any content type

Recommended Next Steps

° Add FAQ Schema to Your Most Visited Page

This is the single fastest way to see results. Pull questions from "People Also Ask" and implement FAQ schema
today.

o Take the Full Al SEO Course

Go deeper into SERP decoding, audience personas, and search intent optimization. Available at ude-
my.com/course/seo-get-to-numberl-in-google-search/

Arun Nagarathanam

Online educator with 200,000+ students across 190 countries. Teaching SEO, GEO, and Al-powered search optimization on
Udemy since 2015.

aruntastic.com

linkedin.com/in/arun-nagarathanam/
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